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Eat and have fun like a panda.

Case study



Lee Kum Kee partnered up with Dreamworks’ release of Kung Fu 
Panda 3. The campaign was launched on Chinese New Year, 8th 
February 2016, and ran through to mid-April 2016.

Lee Kum Kee are one of the world’s largest suppliers of sauce and 
condiments, serving over 220 products to more than 100 countries.

Magnetic were appointed to create a visually striking 
campaign in the UK, Germany and Netherlands. Magnetic 
designed all aspects of the campaign, including the campaign 
identity, social media posts and all promotional material.



DESIGN 
CHALLENGE

The main design challenge was to �nd a middle ground for the traditional 
Chinese elements and the current modern setting. We also had to relate 

the design to the Kung Fu Panda characters.

Other challenges included having to work in three di�erent languages and 
undergoing strict approval processes. Every element we designed was 

subject to very strict and lengthy approval by Lee Kum Kee and Dreamworks. 
Due to the approval time frames, design elements had to be meticulously 

planned months in advance. This involved diligent multi-tasking and 
coordination to ensure a succinct �ow of information and design.



CAMPAIGN 
IDENTITY 
DESIGN
The campaign identity was created in line with 
Kung Fu Panda themes. The typeface re�ected 
the bold nature of pandas and incorporated large 
round shapes. A similar style was adopted in the 
logo design, which used black and white colours 
and bamboo leafs to re�ect an animalistic nature.
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MAIN LOGO: Colour palette

Basic colours

C: 0
M: 0
Y: 0
K: 100

R: 29
G: 29
B: 27
#1D1D1B

R: 255
G: 255
B: 255
#FFFFFF

C: 0
M: 0
Y: 0
K: 0

Secondary colours

C: 0
M: 20
Y: 84
K: 100

R: 255
G: 206
B: 54
#FFCE36

R: 228
G: 31
B: 26
#E41F1A

C: 0
M: 
96
Y: 96
K: 0

R: 117
G: 175
B: 214
#75AFD6

C: 57
M: 19
Y: 7
K: 0

R: 238
G: 125
B: 93
#EE7D5D

C: 0
M: 
62
Y: 62
K: 0



TYPOGRAPHY

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

TITLES OR HIGHLIGHTS

MATIZ

SUBTITLES 

GEOGROTESQUE BOLD

PARAGRAPHS

GEOGROTESQUE LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

SLOGAN

ABEL



KEY VISUALS 
/ PRINT ADS
We designed two adverts for the campaign. 
The �rst was centered around Chinese New Year, 
and included red, white and yellow colours and 
appropriate imagery such as decorations and 
fortune-related shapes. The theme for the second 
advert was Chinese cuisine. It included traditional 
elements of the Chinese eating culture such as 
dumplings and steamers, and featured an 
authentic hand-made paper background.

The adverts were designed in three languages, 
English, German and Dutch, and will also 
be used as tube adverts.
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@LKKEuropeLee Kum Kee Europe 

Follow Po’s recipes on 
and upload photos of your own dishes 
to win 1 of 4 trips to a European city 
and meet real giant pandas. 
Many other prizes await!

KungFuLKK.com 

Further offer: 
BUY ANY 3 

LEE KUM KEE 
PRODUCTS 
to get one of 

the noodle 
bowls
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For more information, 
please visit 
KungFuLKK.com 
Terms and 
conditions apply.

Available in World Food 
Aisle in Tesco, Waitrose, 
Asda, selected 
Morrison, Sainsbury's, 
major Chinese 
supermarket and Cash 
& Carries. Online 
@Amazon and Ocado

PROMOTION CODE: DUK
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Further offer: BUY ANY 3 
LEE KUM KEE PRODUCTS

 to get one of the noodle bowls

@LKKEuropeLee Kum Kee Europe 

Follow Po’s recipes on 

and upload photos of your own 
dishes to win 1 of 4 trips to a 

European city and meet real giant 
pandas. Many other prizes await!

KungFuLKK.comPROMOTION CODE: DUK

For more information, 
please visit 

KungFuLKK.com 
Terms and 

conditions apply.

Available in World Food Aisle in Tesco, 
Waitrose, Asda, selected Morrison, 

Sainsbury's,  major Chinese supermarket and 
Cash & Carries. Online @Amazon and Ocado

Chinese New Year - Key visual 1 Chinese Cuisine - Key visual 2
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OTHER
APPLICATIONS

We also created a 3D �oor sticker to be used in 
supermarkets to help promote the products.

Another element of the campaign included a 
competition to win Kung Fu Panda 3 noodle bowls. 
We blended traditional Chinese patterns with vibrant 
colours to give a fun, modern twist to the bowls.



The campaign identity was created in line with 
Kung Fu Panda themes. The typeface re�ected 
the bold nature of pandas and incorporated large 
round shapes. A similar style was adopted in the 
logo design, which used black and white colours 
and bamboo leafs to re�ect an animalistic nature.

CALENDAR
Adopting the same traditional patterns as the 
noodle bowls, calendars were designed using 
vivid colours and bold fonts to create a modern 
and fun design.

The calendar sheets were inserted on the front 
page of the sheets, with useful information about 
seasonal ingredients or chinese words of wisdom 
on the back.

Three versions of the calendars were designed; 
English and Chinese, French and Chinese and 
Dutch and Chinese.





RECIPE BOOK
The design of the recipe book was consistent with 
the same traditional elements used throughout 
the brand identity, with matching fonts, colours 
and imagery. 

As well as Chinese recipes, the book also included 
information about Chinese cuisine such as basic 
cooking methods, traditions and tips.

We also enriched the book with augmented reality to 
allow users to watch related videos when scanned.

Three versions of the recipe book were created, in 
English, Dutch and German.





We also created a 3D �oor sticker to be used in 
supermarkets to help promote the products.

OTHER
MATERIALS
Other promotional material designed included an apron, 
lantern, merchandising unit and banner. All of which were 
consistent with the colours and imagery of the brand identity.



A fully-responsive, dynamic and modern website was 
designed in line with the typefaces and colour 
palettes of the brand identity. 

The website had two di�erent prize draw mechanisms, 
as well as an admin page to manage the applications.

The �rst option was to upload a photo of a Chinese 
dish. This guaranteed entry into the main prize draw. 
The second option was to upload a product receipt. 
This granted an instant noodle bowl win as well as 
entry into the main prize draw.

Another page of the website displayed 16 recipes 
created exclusively for this project.

The website also included a Chinese culture page with 
lots of fun and exciting activities. Users were able to 
�nd out their Chinese horoscope sign or learn about 
the eight di�erent regions and cuisines of China.

Magnetic o�ered a turn-key service. As well as 
designing the website, we were also responsible for 
handling the development, domain registration and 
setting up campaign mail boxes and hosting.

WEBSITE





SOCIAL
POSTS
Magnetic also developed the social media posts for the whole 
campaign, which included both copywriting and design. 



www.magnetic-london.co.uk


